
ADWORDS REPORTING
What the heck does it all mean???



OVERALL PERFORMANCE

 CLICKS - This is the number of clicks 
that your ad received during the 
reporting period.  

 IMPRESSIONS - This is the number of 
times your ads showed for a search that 
included the keywords you're targeting. 

 CTR - This is Click Through Rate.  The 
higher the better.  Google says a good 
click through rate is 1% or better.  This 
number is determined by dividing the 
number of clicks your ads receive by 
the number of Impressions your ads 
received.  Higher CTRs indicate higher 
relevancy, which translates to better ad 
positioning at a lower cost per click.  

 AVG. CPC - This is the average cost per 
click. reporting period. 



OVERALL PERFORMANCE CONTINUED

 COST - This is your overall ad 
budget spend for the reporting 
period. 

 AVG. POSITION - This is the 
average position in which your ads 
showed. (1, 2, 3, and 4 are top of 
page ad positions on Google's 
Search results page, located above 
the Map and organic listings.  

 CONV. - Conversions are leads 
(Phone calls and Form Fills).  Note: 
You also need to add any Click and/
or Impression Assisted 
Conversions to this number to get 
your total number of Conversions 
for the reporting period. 



CAMPAIGN PERFORMANCE

This section of the report shows the same overall data, only now broken down into 
Campaigns.  Here, you can review and compare how each campaign is performing on its 

own and compared to the other(s). 



AD GROUP PERFORMANCE

This section of the report 
shows the same overall 
data, only now broken 
down into your Top 10 
performing Ad groups.  



AD PERFORMANCE

This section of the report 
shows the same overall 
data, only now broken 
down into your Top 10 

performing ads.



KEYWORD PERFORMANCE

This section of the report 
shows the same overall 
data, only now broken 

down into your Top 10 (of 
literally hundreds) 

performing keywords.



CALL PERFORMANCE

This section of the report 
shows your call data by 

Day and then the 
percentage of calls that 
were new and repeat.



CALL PERFORMANCE

This section of the report 
shows your call data, 
including the caller’s 

number, name (associated 
with that phone’s account), 
number of calls, ring time 

and call duration.


